COMMERCIAL PRODUCTION

Power of
Video Communications
Coupled with Calming

Creative

Strategy

A cinema verité video shooting style, coupled with natural light and ambient sounds, was used to reinforce the desired calm,
natural ambience of a new direct marketing video and TV spot created by Fifth Story.

ccording to the Content Marketing Institute’s 2014 B2C

Content Marketing study, 72% of B2C communications pro-

fessionals use online videos as part of their content market-
ing strategy. They know that Canadians rank second worldwide
in terms of online video usage, and that they spend more time
on websites with streaming video, sharing favourite clips regu-
larly with friends, family and online social circles.

Not surprising then that a leading brand and marketing
agency would develop a new video-based advertising campaign
combining the wide reach of television advertising, the power of
social media, and the audience identification factor created with
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the on-camera help of a celebrity endorser.

Fifth Story, a Toronto-based content marketing firm, created
a 30-second direct-response television spot on behalf of Natural
Calm, a top nutritional supplement brand in Canada.

Fifth Story brought to the table its more than 30 years experi-
ence in the media industry; the company was founded in 1981 as
News Canada; new owners and new creative teams helped build
the company and expand the company over the years, adding
digital and online skills, media measurement capabilities and in-
house production assets.

The company rebranded as Fifth Story last year.
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Sitara Hewitt, well known for her starring role in CBC’s award-winning Little Mosque On The Prairie,

COMMERCIAL PRODUCTION

brings an organic feel to her role as Natural Calm’s brand ambassador.

This new campaign and the scene-setting Natural Calm spot
features Sitara Hewitt, Natural Calm’s brand ambassador, best
known for her role in CBC’s award-winning Little Mosque On

tary background and we felt that she would be perfect for what
we were trying to capture in this piece. She did not disappoint,”
he said.

The Prairie.

Additional content and digital media assets created for the

project include a Fifth Story produced
30-second public service announcement
(PSA) television spot for Organics 4
Orphans that also features Hewitt., and a
re-edited TV spot rolled out online across
social, media and streaming video sites.

“We've had a long and successful run
with a commercial featuring the com-
pany’s co-owner, Linda Bolton, which
has paid considerable dividends in terms
of raising both awareness and sales,”
described John Halbert, Vice-President
of Operations at TOP Nutritionals. “How-
ever, earlier this year, we felt that it was
time for a new commercial, different from
what we had done in the past, one enlist-
ing the help of a celebrity. In Fifth Story,
we found the perfect blend of creativity,
production excellence and cost-effective-
ness,” he added.

Stephen Stanley, Fifth Story’s Creative
Director, described some of the shoot-
ing strategies and styles, noting first that
the DoP for the 1080HD spot was Sarah
Thomas Moffat.

“Sarah has a strong nature-documen-

www.broadcastermagazine.com

In discussion with Stanley, Thomas Moffat reviewed plans for

the look and feel of the spot. Words like “flow” fit right in with
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Common Alerting Protocol Canadian Profile (CAP-CP) support in the Gorman-Redlich line of
alerting equipment is now available for Radio; with television support to soon follow. This is an
addition to the existing line of alerting products which includes Emergency Alert System (EAS),

CAP/IPAWS, and a NOAA Weather Radio with SAME decoding

This latest addition aims to provide support for Canadian broadcasters and cable operators to
meet new CAP requirements by the deadlines of March 2015 and March 2016. The new CAP
equipment interfaces with the alert feeds provided by Pelmorex, decodes them based on the
CAP-CP specifications and provides a rich feature set that includes standard text-to-speech

conversion of alert information, print and email capabilities for alert details, relay contact closure
and program audio interrupt on alert, and more.

For more information or US ordering, contact: Gorman-Redlich Manufacturing Company
at: www.gorman-redlich.com or (740) 593-3150.
For Canadian ordering, contact Incospec at: www.incospec.com or (226) 208-6833.
NAB Convention Las Vegas, April 11-17 - BOOTH C 1122
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Fifth Story worked with DoP Sarah Thomas Moffat who brought “a strong nature-documentary background” to the look and feel

of a product promotion and brand awareness commercial campaign.

the product, so she worked to create certain looks and emo-
tions in camera.

Working with her Canon C500 Cinema EOS camera —
capable of 4K, but also 2K and 1080HD — to handle the high
contrast shooting scenarios, she worked handheld, from the
back of a hatch back car, and with the camera mounted on a
jib arm, so the shots float and flow gently during Hewitt’s on-
camera line delivery.

She used a cinema verité style to capture Hewitt enjoying her
life in a natural environment, and sharing her personal experi-
ence with Natural Calm. The natural light and sounds were used
to reinforce the calm, natural feel of the spot, and the lighting
was saturated to be even more inviting and inspiring.

All production and post-production is handled in-house at
Fifth Story, Stanley added, and the producer on this project was
Ellen Heron Howell and the editor was Jamin Tabarez.
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As well, while Natural Calm did have a jingle written for them
a few years back and wanted to maintain the flavour of that
song for the current campaign, Fifth Story staff worked with the
composer to re-orchestrate the track and give it a “more earthy
organic feel.”

With a re-recorded ukulele replacing an acoustic guitar track,
and some tracks of island-influenced rhythm and percussion
being removed, the client was extremely happy with the new
sound and feel.

Airing last fall and this winter, Natural Calm’s television strat-
egy to generate mass exposure for the brand, engaging Canadian
consumers by fostering a sense of health and wellness, and driv-
ing brand preference by emphasizing the company’s corporate
social responsibility (CSR) policy — TOP Nutritionals donates
all profits after business expenses to Organics 4 Orphans, the
company’s charity, which focuses on helping orphans in Africa.
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NEW PRODUCTS

Blackmagic Design - 4K for Today
and Tomorrow

Blackmagic Design’s Atem Video Production Systems

Blackmagic Design offers the largest selection of 4K compliant
Live Production products.

At the heart of the Blackmagic Solution is the powerful
line of Atem video production switchers, from the entry level
Studio 4K through the 1ME and powerful 2 ME solution; you
can choose the connectivity and features right for your level
of production, for today and tomorrow

Need to build or integrate a larger system? No problem.
Blackmagic Design has a full line of 4K compliant (up to 12G)
routing switchers and open gear rack mountable conversion
and distribution products.

Need to upgrade your existing assets to HD or 4K? Black-
magic has the best tools in the business using their renowned
Teranex processing technology.

Need to update and interface your server or graphics sta-
tion? Blackmagic has a wide selection of new 4K compliant
Decklink cards available.

Need to Record or Monitor 4K signals? Blackmagic has a
wide range of Hyperdeck recorders and monitors that can do
the job for you.

If you are looking for affordable options for Studio cam-
eras, even just to test or pilot, Blackmagic has a solution.

Teradek — The Name of the Game
is Connectivity

Teradek has been building a solid reputation in the industry
as a premium provider of professional wireless and IP con-
nectivity products. Whether you are looking for remote video
capture, live ENG backhaul, a live production application, or
require real-time monitoring, proxy recording or simple web-
casting, Teradek has a wide range of products suited to a
variety of needs and requirements.

The Bolt line of zero latency transmitters can-provide
uncompressed quality for connecting HDSDI or HDMI sources
wirelessly up to 2,000 feet.

Low Latency High Quality wireless transmission up to 2,500

continued on page 16

www.broadcastermagazine.com

MORE TIME

ON AIR

LESS TIME
ON HOLD

APTN is now proudly represented by
Airtime Television Sales, which means
more representatives, more resources
and more service for all our partners.

For more information, visit aptn.ca/sales

Airtime
Television
Sales Inc.




